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An Empirical Study on the Effect of Facebook Site

on Mumbai’s Student Life

ABSTRACT :

Social networking sites let individuals to present themselves, and begin or
keep connections with others. The extremely popular social network site for
students in different levels, Face book, has already printed a big impact on
their lives. The site can be used towards work-related contexts, romantic
relationship commencement and connecting those with shared interests.
According to studies, Face book has an impact to students. Some students are
using it for educational purposes. Students would like to do some online
collaboration with classmates. It is said that Using Face book boosts students’
self-esteem even more. They would feel belongingness in the community
compared to those who do not have accounts. It also provides news on what
are happening in the real world and even in their school campuses. “Children
who spend much of their time online find it harder to focus in class and have
short attention span” researchers found through the samples that 7 out of 10
teachers believed that their students are becoming obsessed with social media
sites such as Face book. Their students tend to study while using Face book
and it shows that they got 20% lower grades. This paper has been prepared
with an objective to study how many students use face book daily and is face
book a part of daily activity of students and also to find out that, Is face book
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helps to become a potential means to relation building and staying in touch
with all known. Primary data was collected through a self-designed
questionnaire based on Rank Scale.

Keywords: Social Networking Sites, Facebook Site, Education, Internet Safety.

Introduction :

Social Networking Sites :

A social networking service is an online service, platform, or site that focuses
on facilitating the building of social networks or social relations among people
who, for example, share interests, activities, backgrounds, or real-life
connections. A social network service consists of a representation of each user
(often a profile), his/her social links, and a variety of additional services. Most
social network services are web-based and provide means for users to interact
over the Internet, such as e-mail and instant messaging. Online community
services are sometimes considered as a social network service, though in a
broader sense, social network service usually means an individual-centered
service whereas online community services are group-centered. Social
networking sites allow users to share ideas, activities, events, and interests
within their individual networks.

Facebook :

Facebook is  a social  networking  service launched  in  February  2004,  owned
and operated by Face book, Inc. As of September 2012, Face book has
over users, more than half of whom use Face book on a mobile device. Users
must register before using the site, after which they may create a personal
profile, add other users as friends, and exchange messages, including automatic
notifications when they update their profile. Additionally, users may join
common-interest user groups, organized by workplace, school or college, or
other characteristics, and categorize their friends into lists such as “People



Vol. 7 • No. 2 • July - December 2017 5

“SANSMARAN” Management Research Journal • ISSN No. 2278-7801  •  Impact Factor IIJIF (2017)  4.107 • Impact Factor PIF (2017) 4.125

from Work” or “Close Friends”.

Rationale of the Study :

Facebook has taken the role of social relation media for citizens. Apart from
the vital time which students spend for study they also spends it equally on the
social media platform i.e. facebook obviously facebook has started affecting
& effecting the life of the students. The study is aimed at finding the socio-
economic effect on the life of students. The study may also be helpful to the
parents / guardians to know about their inwards in terms of their spending
time with facebook.

The study may also be helping to the company facebook which has publically
launched the IPOs & collected 50000$’s to know about the effect of their
social media platform on their foreign customer i.e. students.

The objectives of the Study :

1. To study that how many student use face book social networking site.

2. To study for analysis the students likes and dislikes related from face
book site.

3. To study how many students use face book daily and is face book a part
of daily activity of students.

4. To study that face book helps to become a potential means to relation
building and staying in touch with all known.

Review of Literature :

Ahuja, V. (2010, March 23). Corporate blogs as e-CRM tools – Building
customer engagement through content management. Journal of Database
Marketing & Customer Strategy Management, Vol. 17, 2, 91-105.

Baker, S. (2009, December 14). Beware social media snake oil. Bloomberg
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Chaudhari, R. (2010). Business is marketing. Retrieved October 10, 2011 from
http://rajitachaudhuri.blogspot.com/

Howell, N. (2010, February 4). Social Discourse – How does CRM fit with
social media? New Media Age, pp. 28-29.

Hundey, Elizabeth (2012) “Social media as an Educational Tool in University
Level Geography,” Teaching Innovation Projects: Vol. 2, Iss. 1, Article 5.

Kane, G., Fichman, R., Gallaugher, J. & Glaser, J. (2009, November).
Community Relations 2.0.Harvard Business Review, pp. 45-50.

Kaplan, M. (2010). “Users of the world, unite! The challenges and opportunities
of Social Media”. Business Horizons 53 (1): 59–68.

Kohli, G. (2011, February 5). KFC announces the launch of its maiden restaurant
in Delhi. In Agency FAQs. Retreived October 10, 2011, from http://
w w w . a f a q s . c o m / n e w s / c o m p a n y _ b r i e f s /
index.html?id=7342_KFC+announces+the+launch+of+its+maiden+restaurant+in+Delhi

Leary, B. (2009, March). The tweet is mightier than the sword. Customer
Relationship Management, pp. 48.

McAfee, A. (2009, November). Shattering the myths about Enterprise 2.0.
Harvard Business Review, pp. 1-6.

McKay, L. (2009, January). The Google-ization of CRM. Customer
Relationship Management, pp. 22-26.

Myron, D. (2010, August). Social CRM gains social acceptance. Destination
CRM, pp. 4.Nair, S. (2008, July). CRM: From customer to community. Silicon
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India, pp. 40-41. 18

P. Brady Kevin, B. Holcomb Lori, and V. Smith Bethany (2010); North Carolina
State University. “The Use of Alternative Social Networking Sites in Higher
Educational Settings: A Case Study of the E-Learning Benefits of Ning in
Education”. Journal of Interactive Learning, Vol 9, Number 2, pp 151-170.

Qualman, E. (2011, August 16). Social network user statistics. Socialnomics.
Retrieved October 12, 2011 from: http://www.socialnomics.net/2011/08/16/
social-network-users-statistics/

Schmitt (2003), Customer Experience Management: A Revolutionary Approach
to Connecting with Your Customers, Wiley; 1 edition, ISBN 0-4712-3774-4

Siefert. G. (2009, June 23). Customer Experience Model. Retrieved October
12, 2011 from http://customerexperienceblog.wordpress.com/2009/06/23/
customer-experience-model/

Valoor, A. (2010, August 24). Will customer experience be the next big thing?
The social genesis.  Retrieved October 12, 2011 from http://
thesocialgenesis.blogspot.com/2010/

Research Methodology :

The Study

 The study is an exploratory in nature, to find the effect of face book on
student’s life.

Area of universe :

 Mumbai City.

Sample size

 100 Respondents were asked to fill the Questionnaires.
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Sources of Data

 Primary Data –Data are collected with the help of Questionnaires.

 Secondary Data-data are collected with the help of internet.

Tools for Analysis

 Pie charts are used for the comparison of the responses.

 Spread sheet of windows - XP, Microsoft Office 7 version   has been
used for the entry and the analysis of the data.

Analysis and Interpretation :

The research was done on “Perceptual Study on the effect of facebook on
student life” The study is done on the various objectives of the research. The
study was done on the analysis of structured questionnaire which were filled
up by 100 respondents.  The analysis is done on the basis of the objectives and
the questionnaire data.

Q.1 Do you use Face book site?

Q.2 How many hours per day do you spend on using these sites?
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Q.3 How much money per week do you spend on using these sites?

Q. 4 Why do you use facebook site for?

Q. 5 Facebook is part of your everyday activity?

Q. 6 Facebook can be addicting?

Q. 7 What your favorite facebook activity?

Q. 8 Do you agree Face book helps in for your educational purpose?

Q. 9. Do you feel these facebook site have created any negative impact on
your personal  life?

Q. 10 Do you feel that face book is a status symbol & necessity for student?

Q. 11 Do you like the blue color of facebook wall?

Q. 12 Do you feel that more option should be available in facebook site?

Q. 13 Do you think India should ban face book like china did?

Q. 14 Do you think face book is using our personal information with other
companies for their database and use?

Q. 15 How frequently you update your data on facebook?

Findings :

1. There is still a huge mass which do not use face book daily which can
be seen in terms of failure for the site and site has to fill this gap for
being as number one.
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2. 49% student wants more
option should be available in
facebook site.

3. 68% students agree that face
book is part of everyday activity.

4. 55% Respondents use face
book to remain  in touch with friends

5. 56% Respondents says that face book can be addicting 48% students
agree to that facebook is status symbol & necessity for students.

6. Nearly every person below age 30 and 60% of people below age 50 are
using the site from the demography used in the survey. So it’s a widely
used and very famous social networking medium.

7. A healthy use of face book is suggested here as heavy use may lead to
lethargic generation which eventually affects the working capacity of
people in long run.

8. The site should use itself as a mass study point because of the fact that
people of every age group are attached with the site and students to be
particular use it daily. More applications should be designed for the
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purpose.

9. The site has influenced substantial amount of people in their personal
life. It’s the responsibility of an individual to use site in a proper and
harmless way and company can’t do much about this.

10. All the groups using face book should use the site as learning and
interaction tool rather than using it as a status symbol.

11. Blue color is widely accepted and now is trademark for the site, so site
should stick with this. For maintaining the versatility of the site and
newness more options should be there for sure.

12.  The respondents are very much inclined towards the use of site and
want liberalization in terms of usage of site. The suggestion is not to
ban the site like china did.

13. Only that information should be shared by the people who do not reveal
their very personal data. The data if shared may be misused by the hackers
and people of other companies for their use.

Suggestion :

Here are some ‘golden rules of networking that we suggest to be followed:

 Be genuine- people will see through your faced sooner or later.

 The data suggest that networking with people is the most wanted function
from the site and USP for face book. It should take more leverage through
this by adding people from age group above 40.

 There is substantial amount of money that is spent on face book by the
users and it can be further increased by taking steps by the site like
venturing into gaming, training and job notification

 There is still a huge mass which do not use face book daily which can
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be seen in terms of    failure for the site and site has to fill this gap for
being as number one.

 Use each interaction with someone as an opportunity to network – to
build a relationship.

Conclusion :

Face book is a lot more interesting and fun to use than You’ll need time to
explore, learn and Understand which Face book features matter to you.  There
are many options for using Face book for marketing or other business purposes.
It is challenging.  You’ll learn best by Face book started life as a simple
networking service for Harvard students. Its initial objective was to provide a
place where students could share personal news, events, and announcements
and, perhaps most importantly, photographs. Although Mark Zuckerberg initial
objectives may have appeared limited, the popularity of the service soon
presented the possibility of much larger objectives.

A social networking web site is an online community in which people can
connect to others with similar interests. Since their start in 1995 with
Classmates.com, social networking web sites have grown enormously to include
such huge sites today as hi5.com, Facebook.com, and orkut.com. Through
these sites businesses’ can use social networking web sites to connect to
potential employees, market new products, and get feedback on their current
products as well as new ideas for future products. Although there are many
valuable assets to social networking websites,
there are also major issues that the sites must address such as the protection of
private information, the protection of children, and the protection
of copyrighted material. Although  they  have  issues,  social  networking web
sites are still one of the best inventions of the modern era because they connect
so many people. The work describe above contribution to an on-going dialogue



 “SANSMARAN” Management Research Journal • ISSN No. 2278-7801  •  Impact Factor IIJIF (2017)  4.107 • Impact Factor PIF (2017) 4.125

14  Vol. 7 • No. 2 • July - December 2017

about the importance of social network sites, both for practioners and
researchers vast, uncharted waters still remain to be explored.
Methodologically, social networking sites researchers’ ability to make casual
claims is limited by a lack of experimental or longitudinal studies. Although
the situation is rapidly changing; scholars still have a limited understanding of
who is and who is not using these sites, why, and for what purposes. Such
questions will require large – scale quantitative and qualitative research we
hope that our findings and the work describe here will help build a foundation
for future investigations of these and other important issues surrounding social
network sites.

Bibliography :

 Adamic, Lada, Buyukkokten,Orkut, and Eytan Adar. (2003). A social
network caught in the Web. First Monday, 8 (6). (journal article)

 Ahmed OH, Sullivan SJ, Schneiders AG, and McCrory P. (2010).
Support: do social networking sites have a role to play in concussion
awareness? . Disability and Rehabilitation, 32(22), 1877-1883. (journal
article)

 De Meo, P., Ferrara, E., and Fiumara, G... (2011). Finding Similar Users
in Facebook. Social Networking and Community Behavior Modeling:
Qualitative and Quantitative Measurement. IGI. (book chapter)

 The Benefits of Facebook ‘Friends:’ Social Capital and College Students’
Use of Online Social Network Sites. Journal of Computer-Mediated
Communication, 12 (3). Article 1. (journal article)

 Facebook. (2006). Retrieved May 31, 2012, from www.facebook.com.



Vol. 7 • No. 2 • July - December 2017 15

“SANSMARAN” Management Research Journal • ISSN No. 2278-7801  •  Impact Factor IIJIF (2017)  4.107 • Impact Factor PIF (2017) 4.125

Cross Sectoral Analysis of Indian Mutual Funds

Dr.  Bigyan P. Verma

Director, GNIMS Business School

bigyan.verma@gnims.com

ABSTRACT :

India is in the midst of digital revolution and the world is responding to these
changes quite positively. We are on the cusp of a breakthrough backed by
several initiatives that are embedded in digital technology. Since the
demonetization of November 8, 2016, India has seen a concerted effort to
move towards a cashless economy. With approximately 14 lakh crore Indian
residents having entered through formal banking channels, a significant new
universe is now not only an integral part of the banking fold but also potentially
within the tax ambit. This will in turn encourage them to think more about
investment avenues which not only are tax efficient but can also beat inflation
in the long run. As awareness increases, MFs could become one of the first
choices for both short-term and long-term investments.

Mutual fund has now become an important asset class for large number of
investors across the world, including India. It occupies an important position
in the Indian financial service industry. Different types of Mutual funds are
classified on the basis of funds / scheme’s objective, risk appetite of the investor,
types of investments and time horizon. Some of the popular classifications
include equity and debt schemes, index schemes and others. Different types of
equity schemes include large cap funds, mid cap, small cap, thematic funds,
sector funds etc.  Performance of Mutual funds are assessed on the basis of
their returns. This research paper focuses on three different sector funds viz.
Banking, Pharmaceuticals and Fast Moving Consumer Goods (FMCG) funds
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for the period 2010 to 2016. The paper compares the mean returns across the
funds and the fund returns with the benchmark returns. It also considers the
risk reward for the fund based on certain statistical parameters like Standard
deviation, Sharpe ratio, Alpha, Beta etc. Results, summary statistics, and
conclusions are drawn from the sample analyzed.

Keywords: Mutual fund, AUM, Sector Funds, Thematic Funds, Benchmark

Introduction:

A Mutual Fund is a trust that pools the savings of  investors who share a
common financial goal. The money thus collected is then invested in capital
market instruments such as shares, debentures and other securities. Unit holders
share the income earned and realized through these investments and the capital
appreciation in proportion to the units held by them. Thus a Mutual Fund is
the most suitable investment for the common man as it offers an opportunity
to invest in a diversified, professionally managed basket of securities at a
relatively low cost.

Typically performance of a Mutual Fund scheme is measured by comparing
the expected return with the actual return. Therefore, one needs to measure
the performance by carefully understanding the objectives of the fund and
then compare the actual performance against the objective. The vital statistics
in measuring the performance of MF’s is the rate of return. If the funds are
compared on risk return parameter, Money Market Mutual fund is considered
to be the safest form of fund. However it also offers low return as compared to
other forms. If we move up the ladder on risk return parameter the order to be
followed would be G Sec fund, Bond fund, Balanced fund, Index fund, Equity
diversified fund and Sector fund. The sector fund offers highest return however
it is also subject to the highest risk. The present study attempts to compare
three sector funds with respect to their performance from 2010 to 2016.
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Mutual funds have emerged as an important asset class of financial instrument
all over the world. As per MNC of Mutual Funds in India (AMFI,
average Assets Under Management (AAUM) of Indian Mutual Fund Industry
for the month of October 2017 stood at ¹  21.79 lakh crore. Assets Under
Management (AUM) as on October 31, 2017 stood at ¹ 21.41 lakh crore. The
AUM of the Indian MF Industry has grown from ¹  3.26 trillion as on 31st
March 2007 to ¹ 21.41 trillion as on 31st October, 2017, more than six and half
fold increase in a span of about 10 and half years!! The MF Industry’s AUM
has grown from ¹ 5.87 trillion as on 31st March, 2012 to ¹  21.41 trillion as on
31st October, 2017, about three and half fold increase in a span of about 5 and
half years !! The Industry’s AUM had crossed the milestone of ¹ 10 Trillion (¹
10 Lakh Crore) for the first time in May 2014 and in a short span of about
three and half years, the AUM size has increased more than two folds and
stood at ¹ 21.41 Trillion (¹  21.41 Lakh Crore) as on 31st October, 2017. The
total number of accounts (or folios as per mutual fund parlance) as on October
31, 2017 stood at 6.32 crore (63.2 million), while the number of folios under
Equity, ELSS and Balanced schemes, wherein the maximum investment is
from retail segment stood at 5.15 crore (51.5 million).

Literature Review :

Close, J., 1952, “Investment Companies: Closed-End versus Open-End,”
Harvard Business Review, 29, 79-88 authored the first academic mutual fund
article. In this descriptive work, he discusses the differences between closed-
end and open-end funds, and he anticipates many later contributions to the
fund literature. Reviewing data on assets under management from 1940 through
1950, the author reports that the open-end portion of the industry passed closed-
end funds by the end of 1943. Further, open-end funds (98 of them) had three
times the assets of closed-end funds under management by the end of 1950.
Close reviews the differences between open- and closed end funds in an effort
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to determine if there are any structural reasons for the tremendous growth of
open-end funds and the relative stagnancy of closed-end funds.

He argues that the growth in open-end funds is primarily related to the
continuous, and well-compensated, sales effort via loads that is undertaken by
these funds. In is evident that high fixed commission rates on small deals
discourage small investments in listed and traded shares, including closed-
end funds. Close ends with a caution to potential investors to carefully
investigate the expense and management fee arrangements for any fund, open
or closed-end, before committing capital.

Brown, F. and D. Vickers, 1963, “Mutual Fund Portfolio Activity,
Performance, and Market Impact,” The Journal of Finance, 18,377-391
addressed the following mutual fund issues: the rates of portfolio turnover,
the measurement of performance results, and the impact of trading activity on
price formation in the market. .The authors reference the findings of their
earlier work, “A Study of Mutual Funds” (1962), which investigates the above
issues using data from 1953 through 1958. They explain that portfolio
performance measures are primarily of interest for shareholders in evaluating
a fund’s performance relative to its objectives. Market impact has significance
insofar as mutual funds can influence conditions in the securities markets. As
to portfolio turnover, it is generated by two forces: (1) the investing of new
monies received by the fund, and (2) management’s decisions to alter the current
portfolio. In addressing market impact, Brown and Vickers attempt to
distinguish long-run from short-run effects. At the aggregate security level
there is no evidence that funds channel their inflows into common stocks
differently in periods of rising markets than in periods of decline. However,
there is some evidence of somewhat destabilizing fund activity with respect to
individual securities during declining markets. The authors draw two main
conclusions: (1) variations in fund portfolio turnover rates are not associated
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with variations in performance, and (2) fund portfolio activity influences market
prices, especially in the short run for individual securities.

Sharpe, W., 1966, “Mutual Fund Performance,” The Journal of Business,
39,119-138 article is among the earliest research to evaluate the performance
of mutual funds using some of the concepts from modem portfolio theory. He
explains that the expected return on an efficient portfolio, E(Rp) and its
associated risk ( ,) are linearly related:

pp RfRE )(

where RF is the risk-free rate and P is the premium for risk. If investors can
borrow or lend at the risk-free rate RF and invest in a portfolio with predicted
performance of [E(Rp),  ,], then by allocating funds between the risky
portfolio and the risk-free asset, an investor can attain any point on the line:

.)( 
 










 


p

fp
fp

RR
RRE

The optimal portfolio will be the one with the greatest reward-to variability
ratio, which is known today as the Sharpe ratio :











 

p

fp RR


To test the implication of this formula, Sharpe examines 34 open-end mutual
funds spanning a period 1954-1963. There is considerable variability in the
Sharpe ratio, with the best and worst performing funds reporting 0.78 and
0.43, respectively. Others may attribute the difference to management skills.
The study also examines the persistence of performance. Using measures from
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the Sharpe ratio and the Treynor index, results indicate that there is some
persistence in fund rankings.

McDonald, J., 1974, “Objectives and Performance of Mutual Funds, 1960-
1969,” Journal of Financial and Quantitative Analysis, 311-333.evaluates the
objectives and performance of 123 mutual funds using monthly data for the
period 1960-1969. The paper considers five questions: (1) Are stated fund
objectives related to risk and return? (2) How do funds of differing objectives
perform in terms of gross- and risk-adjusted returns? (3) Do average excess
returns increase with risk? (4) How does the risk adjusted performance of the
average fund compare to that of the overall market? and (5) Do funds at one
end of the risk spectrum outperform those at the other end? In addressing the
above questions, the author initially estimates the systematic risk of each fund
by regressing monthly excess returns on market excess returns. Funds are
partitioned into six subsets. Initial objectives at the beginning of the decade
are found to be positively related both to later measures of beta and total
variability. Also, more aggressive portfolios appear to outperform lesser
aggressive ones. In analyzing performance characteristics, four measures are
examined: (1) Mean monthly excess returns are used as a non-risk-adjusted
measure of average return. (2) Mean excess return divided by beta are used as
a reward-to-volatility ratio. (3) Jensen’s alpha is employed as a measure, and
(4) Mean excess return divided by standard deviation is used as a reward-to
variability ratio. The author reports that a majority of the estimated ratios fall
below the ratio for the market index. He also reports that the slope of the fund
line is not significantly different from that of the market line for the ten-year
period. McDonald concludes that, for the mutual fund sample as a whole, the
data indicate that funds do not significantly perform differently than the market
overall.

Kon, S., 1983, “The Market-Timing Performance of Mutual Fund Managers,”
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The Journal of Business, 56, 323-347addresses the optimal actions and
performance measurement of a portfolio manager who is simultaneously
focusing on market-timing and stock selection activity. If a manager believes
he can make above average forecasts of portfolio market returns, he will adjust
his portfolio risk level ahead of market movements; hence the evidence of
systematic risk non stationery for a fund is consistent with timing activity. A
manager who correctly increases systematic risk above the portfolio target
level in anticipation of a bull market will earn an additional return dependent
on the risk level shift and the market movement. For empirical purposes Kon
employs a sample of 37 mutual funds (Jan. 1960 - June 1976) with objectives
of growth, growth and income, balanced and income. To implement the timing
performance estimates for both single period and overall timing, the following
are required for each fund: (1) the time series of beta estimates, (2) a proxy for
the fund’s target beta, and (3) a proxy for the consensus expected return on the
market. The results show six funds with positive performance in both timing
and selectivity and five funds with positive timing and negative selectivity
performance. The sample of funds produces better selectivity than timing
performance. Kon concludes that some individual funds display significant
timing ability and / or performance. However, multivariate tests show that
fund managers overall have little or no special information regarding
unanticipated market portfolio returns.

In their paper, authors Lehmann, B. and D. Modest, 1987, “Mutual Fund
Performance Evaluation: A Comparison of Benchmarks and Benchmark
Comparisons,” The Journal of Finance, 42, 233-265 provide empirical evidence
on whether the choice of alternative benchmarks has any effect on the
measurement of performance. The paper additionally evaluates the efficacy
of performance measures that use the standard security market line as a
benchmark model. The model to evaluate fund performance assumes that K
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factors affect the returns on individual securities. The return for any mutual
fund Rpt can be written as:

ptmtptpt RR   ~~
      ………. (1)

The estimate Ppt consists of: (1) the average or target sensitivities of the fund
to the K common factors, and (2) deviations from the targeted sensitivities by
the manager at any given time. The ability to select stocks is reflected in the
residual disturbance term, Zpt. If the manager possesses stock timing ability,
then CPT> 0. In the spirit of Jensen (1968) the regression of Rpt on Rmt results
in:

  mtpppt RRE ~ˆ~   …….. (2)  ………. (2)

If a manager does not have superior skills, then the regression equation in (2)

will indicate no abnormal performance ( = 0). If a fund manager displays

superior skills, then > 0. However, apositive alpha may indicate superior stock
selection ability but does not provide insight into market timing ability.The
authors reformulate Equation (2) to introduce a squared return for the market:

  mtpmtptppt RRRE ~ˆ~ˆ~
2    ……… (3)

In the absence of market timing the coefficient on Rmt will be the target beta
and the coefficient on       R2

mt will be zero.

The authors construct benchmark portfolios in two ways: (1) for CAPM, CRSP
equally-weighted and value-weighted indices of NYSE stocks are used, and
(2) for APT benchmarks a two-step process is used. First the sensitivities of
the common factors are estimated for a collection of securities, and then in the
second step the factor loadings are used to construct the APT portfolios.
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Results show that the Jensen measures (a) are sensitive to the choice of APT
benchmarks. However, the mean Jensen measures as well as the rankings of
funds are insensitive to the choice of the number of common factors (5, 10, or
15). The authors conclude that the choice of a benchmark portfolio may
significantly impact performance results and thus is the first crucial step in
measuring the performance of a mutual fund.

Wermers, R., 2000, “Mutual Fund Performance: An Empirical Decomposition
into Stock-Picking Talent, Style, Transactions Costs, and Expenses,” Journal
of Finance, 55, 1655-1695.The majority of past mutual fund performance
studies conclude that actively managed funds on average underperform
passively managed funds. However, despite such seemingly overwhelming
evidence in favor of passive indexing, investors continue to pour large amounts
of money into actively managed funds. This paper asks a simple question,
“Do mutual fund managers who actively trade stocks add value?” The author
uses a dataset that merges the data from CDA Investment Technologies with
the CRSP database. The resulting database provides a complete record of the
stock holdings for a given fund, along with turnover ratio, expense ratio, net
returns, investment objective, and total net assets under management during
each year of a fund’s existence. This information allows fund returns to be
empirically decomposed into factors attributable to: (1) skills in stock picking,
(2) stock holdings, (3) trade-related costs, (4) fund expenses, and (5) differences
attributable to other holdings of the fund. The results of the study indicate that
in the past 20 years, growth funds have become the most popular segment of
the mutual fund universe and that trading activity in funds doubled from 1975
to 1994. However, the annual trading costs (per dollar invested in mutual funds)
in 1994 is one-third their 1975 level. In contrast, the average expense ratio in
1994 is somewhat higher than in 1975.The author reports that mutual funds
on average hold stocks that outperform the market index by 130 basis points
per year. This amount roughly equals the expenses and transactions costs



 “SANSMARAN” Management Research Journal • ISSN No. 2278-7801  •  Impact Factor IIJIF (2017)  4.107 • Impact Factor PIF (2017) 4.125

24  Vol. 7 • No. 2 • July - December 2017

combined. On average, funds choose stocks that outperform characteristic
benchmarks by 71 basis points per year, but the average net fund return is 100
basis points lower than the CRSP index. Of the 2.3% difference between the
return on stockholdings to the net return, about 0.7% is attributable to lower
average returns for the non-stock holdings component of the portfolio. The
remaining 1.6% is split between expense ratios and transactions costs. High-
turnover funds incur significant transactions costs and higher expense ratios,
but also hold stocks that have significantly higher average returns than do
low-turn over funds. A portion of the higher returns for the high-turnover funds
comes from the stock picking skills of the manager. The author concludes that
actively managed funds outperform the Vanguard 500 Index on a net return
basis.

Objectives of the Study :

 To study the consistency in returns of the sector funds selected for study

 To compare the returns of the selected sector funds with the benchmark

 To Compare the performance of three different sector funds with the
help of given fund and its return for the period 2010 to 2016.

Research Methodology :

Present research paper examines the selected mutual fund schemes by using
different statistical techniques. Three different sector funds i.e. Banking,
Pharma and FMCG of different companies are used for study. FMCG (Fast
moving consumer goods) is the 4th largest sector in the Indian economy and
has grown at an annual average of about 11% and its market size is expected
to reach US$ 135 billion by 2020 from US$ 44.9 billion in 2013. This sector
has a influential presence by multinationals and is known by a established
distribution network, massive competition between the organized and
unorganized segments  and cost of operations. FMCG sector is one of the
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defensive sectors which is not correlated with the economic cycle (in most
cases) as the companies in the sector produce goods and services needed by
consumers in their daily life.

The Pharma Sector plays a vital role in promoting and sustaining development
in the field of global medicine India’s healthcare industry is well set for rapid
expansion due to the presence of low cost manufacturing facilities, educated
and skilled manpower and cheap labor force. The Indian Pharma sector has
been on a strong growth trajectory as the sector offers good growth visibility
and strong cash flows with low capital intensity. Indian pharmaceutical in
industry is valued at USD 12 billion in 2013 and is expected to grow to USD
55 billion by 2020. Globally, India ranks 3rd in terms of volume and 10th in
terms of value.

Banking industry is one of the key drivers of a nation’s economy and its growth
is dependent on the overall growth in the economy. It plays a significant role
in the development of trade, commerce and industry of a nation.

The data used is the time series data for the period 2010 to 2016. The period
covers three different phases of economic cycle viz. the boom of 2007, the
crisis of 2008 and the period of revival post 2008, until 2016. Net asset values
(NAVs) of selected schemes have been used to calculate annual returns. The
study is based on secondary data collected from the website of fund
management companies, Association of Mutual funds of India (AMFI) and
fund cards of companies.

The collected data has been analyzed on the basis of annual performance of
the scheme.  Various statistical tools like Standard deviation, Sharpe ratio,
volatility of the scheme, alpha etc also have been considered. Analysis tools
include two sample t tests, ANOVA and Correlation. In addition to these tools
various graphs have been used for better understanding. Some of the tools
used are:
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 Sharpe Ratio: It calculates the portfolio’s return in excess of the risk
free return and divide the excess by the portfolios standard deviation.
The risk adjusted return is called as Sharpe ratio. The equation is
represented by  (where RP = Portfolio return, RF = Risk free return divided
by Standard deviation of the portfolio) Sharpe ratio is a measure of a
relative performance, in the sense that is enables the investor to compare
two or more investment opportunities. A fund with a higher Sharpe ratio
is better than the one with a lower one.

 The Treynor Ratio: The Treynor measure adjusts excess return for
systematic risk. It is computed by dividing a portfolio’s excess return,
by its beta. The ratio shows return per unit of systematic risk and
represents  a valid criterion of performance when portfolios are evaluated
in combination with benchmark and other actively managed portfolios.
Like Sharpe ratio it is a measure of relative performance.

Alpha: the most commonly used method of determining the return that should
have been earned by the scheme at a given level of risk by way of Alpha
formulation: The alpha number is usually very close to zero. A positive alpha
means that return tends to be higher than the expected given the beta statistics.
On the other hand. a negative alpha shows that the fund is an underperformer.
Alpha is used for measuring the value added of the portfolio given its level of
systematic risk.

Hypothesis:

Hypothesis 1

 Ho   There is no significant difference between the mean returns of all
the three funds.

 Ho1 There is significant difference between the mean returns of all the
three funds.
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Hypothesis 2

 Ho: There is no significant difference between the mean values of equity
funds return and the equity benchmark returns. (ì1 = ì2)

 H1: There is significant difference in the mean values of equity fund
returns and the equity benchmark returns (ì1 ‘“ ì2)

Significance of the Study :

Mutual funds all over the world have played a very important role in pooling
the small savings of individuals and investing them in proper portfolios. They
have been successful extensively in UK and USA. In UK nearly 80% of
investors look to mutual funds for their investments. In USA, an individual
with even 1$ million of investible funds invests through mutual funds rather
than through direct equity participation. US mutual fund industry is the largest
in the world with more than 13.3 US dollars of assets under management. This
translates into approximate 49 percent of the world industry. With the large
choice, the Western investor does not have to depend on the same stereotyped
schemes. The modern mutual fund industry has achieved a prominent position
as a major supplier of investment services worldwide over and a major source
of capital for the securities market.

However, India’s low penetration level (AUM to GDP) of 9.6 % (2010) as
compared to 35 % - 85 % in developed economies indicates significant scope
for future growth. It is therefore an opportune time for the industry to introspect
on the lessons learnt in the past decade and develop a roadmap through
collaborative efforts across all stakeholders, to achieve a sustained profitable
growth.

Interpretation :
S o u r c e  o f  
V a r i a t i o n  S S  d f  M S  F  P - v a lu e  F  c r i t  
R o w s  3 0 2 1 4 .1  5  4 1 3 9 . 1 8  1 7 . 5 5  2 . 6 3 2 5 E - 0 5  3 .2 5  
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F calculated value (17.55) is significantly greater than F critical value (3.25).
Hence we reject the equality of mean values year wise. This concludes that
the year wise returns of three sector funds are different for different years.
Figure below depicts the difference in return for different funds.

While testing the equality of means of annual percentage returns with its
benchmark returns for Pharma funds with its benchmark index BSE-HC,
Banking retail funds with its benchmark index Bankex and FMCG retail funds
with its benchmark index BSE-FMCG, we note that the P value is less than the
level of significance and hence the null hypothesis is rejected and we conclude
that the equity funds returns have outperformed the benchmark returns.

Conclusion :

The returns of different funds for different years differ significantly i.e. the
performance of three different funds for the period of study are significantly
different. These differences in returns can be attributed to multiple factors
like market timings, fund managers’ ability, portfolio selection different betas
etc. Moreover the period of study includes three different phases of economic
cycle i.e. the boom for the fund industry (2007-08), the crisis of 2008 and the
period of revival post crisis.

Banking funds have the highest volatility which is evident from the standard
deviation followed by pharma and FMCG respectively. This also confirms the
fact that fund manager for banking has taken substantially high risk for
delivering above average returns.  Sharpe ratio for banking, pharma and FMCG
states that the return earned over and above the risk free rate per unit of risk is
not substantial considering the risk taken by fund managers.

On comparing fund returns with the benchmark returns it becomes evident
that fund returns have significantly outperformed the benchmark returns. This
is also apparent from high alpha figures for banking, pharma and FMCG
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respectively, which states that fund returns have outperformed the benchmark
returns by a substantial margin.
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ABSTRACT :

India’s healthcare sector market is most likely to witness a boom it is worth of
more than 50,000 crore rupees and is expected to register an annual growth of
22 percent between by 2020. The key contributors to the healthcare sectors
growth are, rising income level a greater health awareness an increases in
lifestyle diseases and improved access to insurance . Today trends have
improved from healthcare administration to healthcare management. As our
paper is based on case study of healthcare sectors what are the major roles of
managers are playing in it and its benefits in near future for our country and
how smartly the health is managed in a well systematic way. By Reading the
information from secondary data we have made a plan to collaborate in
Management Courses which will benefits the users in all the aspects of their
life.

Introduction :

In our country, we have seen a sudden surge in private sector investments in
healthcare services and solutions by home grown as well as investors from
abroad. Though there are corporate hospital groups like Apollo Hospitals. Fortis
healthcare and Wockhardt in India, many medium and large scale specialities
have entered the market last few years.  We are witnessing a similar surge in
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investments in the diagnostic and other technology healthcare sectors also.
For instance, a fast emerging trend in India now in telemedicine. Major Hospital
groups including Apollo, AIIMS Naryana Hrudayalaya have applied
telemedicine into its business. Due to Doctors are working as administration
so most of the B-Schools started with courses and which is beneficial at
healthcare sectors.

The course curriculum in these institutes mainly comprises training on how to
solve hospital specific issues .Every student goes through real-life situations
and the difficulties arises in hospitals .These programs includes training on
management of large hospitals and clinics lectures are important issues relating
to people management, quality management, finance and costing and
information system and information system area also part of curriculum so by
imparting these kind of methodology it lead to self M-Health management in
hospitals .

III Case Study Details

Benefits of the above plan

1
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2 courses and its specialization

3 Different opportunities in healthcare sectors for managers



 “SANSMARAN” Management Research Journal • ISSN No. 2278-7801  •  Impact Factor IIJIF (2017)  4.107 • Impact Factor PIF (2017) 4.125

34  Vol. 7 • No. 2 • July - December 2017

IV Research Objectives (Based on the Above description)

I Management Objectives in the Healthcare Industry :

Healthcare organizations must manage numerous elements to be successful.
These elements can include competing in a powerful industry, meeting the
challenges of changing government regulations and adhering to high standards
of patient care and safety. Doctors, nurses and hospital administrators must
satisfy the dual objectives of achieving a high quality of patient care while
also delivering a significant return on investment for stakeholders.

Patient Safety :

One of the primary objectives of the healthcare industry is patient safety. The
foundation of all medical ethics, from the Hippocratic Oath to the present day,
is the maxim, “First, do no harm”. From hospitals to equipment manufacturers
to pharmaceutical testing facilities, each action, product or decision must be
taken with the safety of the patient in mind. A healthcare organization that
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sacrifices patient safety for quick profits will lose its reputation, see declining
revenues and face potentially devastating lawsuits.

Cost Reduction :

Cost reduction is a major objective in the healthcare industry for both non-
profit and for-profit providers. While many organizations have examined the
waste and redundancy in their administrative levels, the move from a fee-for-
service system to a managed care paradigm has led doctors and hospital
administrators to examine the costs behind the most basic components of patient
care. These cost-cutting measures include limiting the number of procedures a
patient undergoes, replacing name-brand pharmaceuticals with generic
equivalents and speeding up the returns on laboratory tests.

Customer Service :

While patient safety is a major objective of the healthcare industry, the patient
experience is also a determining factor in the success of any healthcare provider.
Patients need to receive the best care from professionals who display equal
amounts of competence and openness. Widespread Internet access has allowed
patients to become more educated about healthcare procedures, so healthcare
professionals must be prepared to answer the patients’ questions in a helpful
manner that serves to both educate them and ease their fears.

Regulatory Compliance :

The healthcare industry is one of the most heavily regulated arenas in the
business world. From licensing personnel to certifying equipment to disposing
of medical waste, the slightest mistake brings down the scrutiny of various
government agencies on a healthcare provider. The changing landscape of
healthcare regulations, including the Affordable Care Act, has forced providers
to examine every aspect of their businesses for ways to ensure compliance
with governmental mandates. Nearly every department in a major healthcare
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organization uses checklists and employs compliance offers to ensure that
they follow the letter of the law.

 II  Health-care Marketing Objectives :

Clinics, hospitals and medical practices must develop marketing plans to attract
patients to their facilities in an increasingly competitive field. As with most
industries, the marketing of health-care services requires some astute planning
and a clear focus on the objectives of the campaign. However, the objectives
of health-care marketing campaigns must go beyond those used to sell cars or
toothpaste.

Education and Prevention :

A major objective of many health-care marketing campaigns is to educate
patients about serious health conditions, such as heart disease and diabetes,
and how to avoid getting them. Hospitals often promote their services through
free or discounted health screenings for such conditions as high blood pressure,
diabetes and high cholesterol. The screenings allow patients to increase their
understanding of these conditions and how to take preventive measures. The
hospitals can also demonstrate their skills in dealing the patients who have
such conditions.

Raise Awareness of Services :

Health-care marketing campaigns often aim to make patients aware of services
that can benefit them. By raising awareness of a specific service, such as
prenatal care, occupational rehabilitation or cancer screenings, hospitals help
patients differentiate between facilities and select those that offer what they
need. Hospitals and other care facilities employ such tactics as social media
campaigns, outreach programs and online videos to demonstrate their
capabilities to prospective patients.
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Identifying New Patients :

Just as patients must ascertain which health-care facility can best meet their
needs, the facilities must determine which patients best fit their mission
statement. For instance, a clinic that specializes in treating expectant mothers
and new-borns would likely be more successful in an ad campaign that included
media outlets these patients would use – such as pregnancy websites or baby
magazines – than media outlets that catered to single men or retirees.

Growing the Brand :

Widespread changes in the health-care industry have led to a loss of brand
awareness among patients. The basic objective of a health-care marketing
campaign should be to demonstrate how the facility can deliver the best
technology and the best patient experience at the best price for the target market.
When a facility backs up that marketing by providing the promised level of
care to the customer, patients will recognize the quality in that facility’s brand
and deliver the most personal form of advertising: word of mouth.

III  Examples of Strategic Management in Health Care :

The healthcare industry is experiencing numerous changes in how it conducts
its business. The advent of a national healthcare system in the U.S. means
many workers who were previously unable to obtain health insurance will
now be covered. Also, small business owners will be better able to provide
health insurance for their workers. As these workers gain access to heath
insurance, it will result in increased demand for primary care physicians, nurse
practitioners and other healthcare professionals.

Cost Management

The rising costs for patients in the U.S. healthcare industry have encouraged
providers to move toward managing those costs, while also offering the best
quality care at the lowest price. A major step that providers take to reduce
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costs to small business is to understand its inherent inefficiencies. For example,
a hospital in central Washington discovered that its labor costs make up more
than half of its operating expenses. After a lengthy review, the hospital identified
savings of $7 million for its 2012 budget.

Information Management :

Managing information is a key aspect to managing both the costs and the
mission of healthcare providers. An increase in the quality and availability of
management information systems, such as computer hardware, software and
networks, can enhance the knowledge base for providers and improve the
quality of care for patients. Small business owners can benefit from the
improved exchange of information, as it gives the entrepreneurs and their
workers better insight into their own healthcare needs.

System Management :

Many providers have pooled their resources to form regional healthcare
systems. These systems can provide both high technology and quality patient
care that single facilities may not have access to on their own. The Indiana
University Health system provides resources for patients across the state. The
central system office employed clinical task forces to coordinate the services
offered at its member hospitals in cities such as Bloomington and Indianapolis.
Gathering these resources allows small business owners and their employees
to access a wider range of healthcare services.

Patient Care Management :

The mission of any healthcare provider is to offer the best quality care to its
patients. Services often include examination, diagnosis, laboratory testing,
prescriptions, treatments and surgery. Providers can offer these services in
state-of-the-art hospitals, in a physician’s office or even in a mobile care facility.
The challenge that the healthcare industry faces is how to manage the various
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types and amounts of patient care while maintaining both high quality and
low cost. The wide range of choices gives small business owners more
healthcare options at various prices.

V.  Conclusion :

Above cases if implemented in
a systematic managers their a
clear chances of India been an
boom by 2020 and it will lead a
Good Doctor  ->Patient-
>Managers forum. The
difficulties and many challenges
can be overcome by using above
plans and objectives in our

Country.

The Job Profile and increase in Economy will be raised to some extent and
every hospitals will function in a well-defined manner in future and the job
for managers in healthcare sectors not have in India but over the globe It leads
to M-Health Management which is a great opportunities for the carriers of
student over the globe BE SMART & MAKE A COUNTRY SMART.
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ABSTRACT :

Mumbai is known as financial capital of India. Mumbai life is very fast, the
occupation of most of the Mumbai’s population is service. The working
population, the job holders are facing several problems like travelling for
hours, workload, high performance expectations, managing work and family
together, small kids, elderly parents etc. the study is focusing on banking sector.
The perception of people about banking employees is different, than the reality.
Today’s banking sector is equality competitive as other sectors. Bank employees
are burdened with high targets, extra working hours, and getting acquainted
with new products and services, dealing with customer demands etc. the all
above factors are affecting on the work-life Balance of employees.it develops
either work-family conflict or family-work conflict.The study is conducted in
Public and private sector banks in Mumbai. It revealed that the employees
Public and private sector employees are experience work-life balance similar,
family-work conflict is not relevant to Work-life Balance and Work-family
conflict is significant to Work-life Balance.

Keywords: Work-life Balance, Work-family Conflict, Family-Work Conflict,
Public Sector Banks, Private Sector Banks etc.

Introduction:

Work-life balance is a buzz now days for employees. Employees are striving
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for it. Causes may vary for the same. The today’s working population is more
educated and aware of own rights. Employees are more aware and concerned
about their personal requirements in terms of Work-life Balance as compared
to any other aspects of the job. The Work-life Balance is a concern of many
countries including Developed and developing economy. The survey conducted
in eight countries by Ernst & Yung in 2015 revealed that over 30% of the
Indian respondents in that study said that managing work, family, and personal
responsibilities had become harder in the past five years. This indicates the
trends and aspirations of working population are changing drastically. It needs
to be treated seriously for growth and development of the business.

Banking sector is one of those sectors, where the stress level of employees is
high due to nature of their work. As well as the high expectations, unrealistic
targets and nature of job are the reasons really make employees sit at workplace
for long working hours. In turn it affects on their personal and professional
life, as they unable to do justice with both. After privatization and liberalization
policy of Government of India, the banking sector has changes along with
other industries. Banking sector has transformed in 360 Degrees, as many
private players and foreign players came into existence. Due to this move the
Public sector banks has to change their products and services as well as the
pattern of work. To stay ahead in the competition, it is essential for banks to
provide excellent customer services, innovative product and services, prompt
delivery are essentials. Hence banks expects more from their employees in
this regard, due to high job demands and additional responsibility, work-life
issues arises, ultimately its affecting on employee physically and mentally.

Review of Literature:

Work life Balance policies are exist in the organizations, still they are not
seems those are not found much effective to manage Work-life balance of the
employees. The survey conducted in eight countries by Ernst & Yung in 2015
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revealed that over 30% of the Indian respondents in that study said that
managing work, family, and personal responsibilities had become harder in
the past five years. It shows the concern of employees for work-life balance
across countries. The workforce aspirations are changing, as the nature of
work is changing too. As per the article, published in Economic Times dated
7th March 2017 highlighted that Indian men are looking out for better work-
life balance than women. Hence it is not only women but also men are facing
challenges to deal with work-life Balance. According to Marks &Dermid,
(1996) Work life balance is a phenomenon reflects an individual’s orientation
across different life roles, they also revealed that a person capable of managing
balance in both domains doesn’t get disturb due to situational emergencies. It
includes either positive role involvement or negative role involvement. Positive
role involvement includes the involvement of individual in both role and
negative considers no involvement in any of the role the Work-life Balance
phenomenon is commonly understood as the enriched family and work life.
Hence managing conflicting roles is a thought task for employees, they are
unable to involve in both roles completely, which results into frustration, burn-
out, lack of focus and concentration in a particular role as per model developed
by Frone, M., Cooper, L. (1992)has four constructs namely work stressors,
work involvement, family stressors and family involvement. The outcome is
family-work conflict has direct relationship with job distress and depression
whereas work-family conflict has indirect relation with family distress and
depression.Especially in the Banking sector the nature of job is very critical as
its related to the financial aspects; the mistakes are not tolerated, as they are
related to customers’ financial transactions, along with that the increasing
Burdon of achieving bank’s targets is another challenge as employees struggle
with these aspects. The study conducted by Raisinghani, M., Goswam, R.
(2014) stated that some variables like gender, age, marital status, no of
dependents, employee role, job responsibility, parental status etc. are studied
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with Work-life Balance many times in the past as all of these are closely related
with Work-life Balance and they are affecting to it. Ultimately the result of
lack of work-life Balance is causing work-family Conflict and family-work
Conflict. Family Conflict is known as the spill-over of the family role on work
role.  As per Demerouti, Geurts, &Kompier, 2004family conflict is either
associated with general household activities, or on number and age of children.It
is influencing individual performance at workplace. It might be affecting on
working hours, working assignment or effectiveness in the performance too.
On the other hand, Work-family Conflict is affecting on family life due to
work commitment. The research done by Luo Lu et. al; (2009) found that
WFC has negative correlation with resources available like support from
supervisors and the support culture at Organization. The study also found that
the organizational support given to the employees shows different results among
cross cultures.Sumer & Knight, (2001) revealed in their study that, individuals
with a preoccupied attachment pattern were more likely to experience negative
spill-over from the family/home to the work domain than those with a secure
or dismissing style, the second is securely attached individuals experience
positive spill-over in both work and family domains. Greenhaus, J. et.al; has
revealed three components of work-life Balance these components are Time
Balance, Involvement Balance and Satisfaction Balance. Time balance involves
giving equal time to both domains of life. Another one is involvement balance
is about the equal involvement of an individual employee at workplace as well
as in his family and third is satisfaction balance, which focuses upon the equal
satisfaction from both domains. Hence the individual is balancing all the
components of work-life is able to manage his work-life effectively, which
help him to overcome from the conflict occur due to excess involvement in
one role.
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Objectives of the Study:

1. To understand the Work-life Balance of bank employees

2. To find out the relationship between Work-life balance with Work-family
Conflict and Family work Conflict

Hypotheses:

Ho: Family-work Conflict is not affecting on Work-life Balance

H1: Family-work Conflict is affecting on The Work-life Balance

Ho: Work-family Conflict is not affecting on The Work-life Balance

H1: Work-family Conflict is affecting on The Work-life Balance

Ho: Public sector and private sector bank employees experience difference
level of Work-life Balance

H1: Public sector and private sector bank employees experience similar Work-
life Balance

Research methodology

Type of research: Descriptive research

Sample Unit: the public and private sector banks in Mumbai are old than 5
years and having minimum 10 employee working

Sample element: Bank employee

Sample size: 499

Sampling method: Judgmental (Quota Sampling)

Data Analysis

Ho: Family-work Conflict is not affecting on Work-life Balance

H1: Family-work Conflict is affecting on The Work-life Balance
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Ho: Work-family Conflict is not affecting on The Work-life Balance

H1: Work-family Conflict is affecting on The Work-life Balance

Statistical tool: Path Model is used for finding out the relationship between
multiple dependent and independent variables

Following Table shows results for the multiple Independent and Dependent
variables.

Based upon the results it is seen that Work-family Conflict is negatively
significant (-0.279, 0.000) to Work life Balance. Hence it is concluded that
Work-family conflict do affect on Work-life Balance.

Family- Work Conflict is found Non-significant (-0.065, 0.182) to Work-life
Balance. Hence family-work 0.182onflict is not a significant predictor of Work-
life Balance

Ho: Family-work Conflict is not affecting on Work-life Balance

H1: Family-work Conflict is affecting on The Work-life Balance
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Table: Independent sample t-test :

Out of 8 variables only 3 variables’ (WLB1-0.03 and WLB5-0.04 and WLB7-
0.01) P values are below the level of Significance (p>.05).The mean values of
both Public and private sector banks have minor differences. Hence it is
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concluded that there is no significant difference between the Public and Private
sector Banks employees in managing their Work-life Balance.

Findings:

Based upon the above analysis it is found that the bank employees facing
challenges in managing their Work-family conflict and due to these they are
unable to manage the Work-life Balance

 Family-work conflict is not affecting or influencing work-life Balance,
hence it is not the predictor of Work-life Balance; the reasons may vary
for this. As per current study the bank employees do not face high Family-
work Conflict. The culture and trends of Mumbai city are different than
other areas of India, whereas working population is always aware and
concern about their occupations. As it is a single source income as well
as provides career growth and opportunities. Hence the employees seem
more concern about their work.

 Public sector employees are able to manage their Work-life Balance
better by three things than Private Bank employees are ; they finish
their work within time(WLB 1), they are able to pursue your personal
development opportunities (WLB 5), and they are able to balance the
priority of work and family efficiently most of the time (WLB 7)

 There no difference in experiencing Work-life Balance in both Private
and public sector banks apart from three statements mentioned above.
The major reason is the work culture and nature of job in Public sector
banks has changed. It is equally competitive as Private sector banks.
However it is seen in their responses. Both sector employees experience
similar Work-life Balance, which is moderate in nature.

Recommendations:

 The Banks have to provide flexi-time, flexibility in target achievement,
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and work-life balance initiatives to the employees to cope up with Work-
family Conflict.

 The counseling sessions for employees as well as their family members
to make them understand the job demands of the employee, support
needed from family members etc.

 Employees have to manage their time and resources to finish their work
within time.

 The banks have to conduct training programs on team work, Emotional
Intelligence and Time Management etc.

 Some stress relieving programs will help to reduce the Work-family
Conflict.

Conclusion :

The overall study has focused upon three terms Work-life Balance, Work-
family Conflict and family-work Conflict.  The employees are suffering from
Work-family Conflict, which is affecting on their Work-life Balance compared
to Family-work Conflict, which is not at all seen relevant to Work-life Balance.
The Public sector employees are equally suffering from Work-life Balance
issues like Private Sector Banks. Hence it is essential to pay attention to their
issues as well. The banking sector has changed dramatically. It is required to
provide them better Work-life Balance facilities in Banks.
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Essay Writing Competition

The business environment consists of
startups, micro, small, medium and large
businesses. We at GNIMS give impetus to
‘Essay Writing,’ in fact it is one of the
pedagogy we rely on. Whether it is writing
an essay for International Business,

Marketing, Organizational Behavior, Statistics, Finance or any other business
topic. Writing an essay helps the student develop a piece of work that is well
structured, insightful and captivating. We give weightage to relevant content,
language skills, and its arguments which are supported by qualified references
or examples. Other critical factors include layout, presentation and use of
appropriate language.

Having a personal code of behavior is admirable, but putting your values into
your work life isn’t always simple. Professional values can cost you money in
the short term, but pay big dividends over the course of your career.
Entrepreneurs working with small budgets might be tempted to take ethical
shortcuts, but it can bite you in the behind in the long term. Ethics concern an
individual’s moral judgements about right and wrong. Decisions taken within
an organization may be made by individuals or groups, but whoever makes
them will be influenced by the culture of the company. Ethics have a huge role
to play in business as they give a guideline as to which business practices are
socially and morally acceptable and which are not. In cases where there are no
laid down rules as to the right and wrong ways of doing business, Ethics fill in
the gap and give the much-needed direction.

We present hereby two of the best essays written by our students on
Entrepreneurship and Business Ethics.
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ABSTRACT :

Ethics are moral values, judgements and behaviors which are not flatty,
disgusting, etc. Business Ethics is the study of proper business policies and
practices regarding potentially controversial issues, such as corporate
governance, insider trading, bribery, discrimination, corporate social
responsibility (CSR) and fiduciary responsibilities. In today’s world, there are
humans who are less ethical and they are into various malpractices. It is just
because of the change in generation, people are forgetting the culture we have
come from! We can see various kind of different people, indulged into activities
like tax evasion, smuggling, etc. “Those who don’t follow ethics are the person
with humanity”!

Keywords:

Business Protocol, Business Conduct, Malpractices, Human Emotions, Impact
on Society.

Introduction:

To make our country rich we need to follow ethics even the business companies
in the corporate world should adopt ethics in business.

Ethics are those which cannot be improved, It can only be seen from a Good
Behaviour that is inculcated to us by Our Parents !

Business companies who follow ethics always succeed and those who don’t
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they find it difficult to carry out their business.

The structured way to gauge into the potential practices is looking at the various
departments in a typical business environment:

Product Information and Customer Satisfaction: Falsifying product info. and
not handling customers complaints efficiently.

Advertising and Marketing: Making the product superior by bullying the
product of competitors.

Accounting and Finance: Trying to manipulate books of accounts, albeit legally
to minimize the costs.

HR: Not making the vacancy positions public. Making workers work for long
hours without pay.

Senior Management: Trying to lobby for a rule change that allows the company
to earn profits at the expense of quality and safety.

Supply Chain and Logistics: Procuring from suppliers and double dipping.

What we have to understand is that the organization in itself doesn't do any
unethical act. Its the people in it.

The best example of Malpractices in the corporate sector is as follows:

Mr. Ramalingam Raju, a person who was working with SATYAM Company
created a huge problem for the company. He created fake id of employees,
fake Pan Cards and fake mobile no.’s to evade taxes. Ramalingam Raju showed
inflated cash and bank balances of Rs. 5040 crores and accrued interest of Rs.
376 crores which was nonexistent and an understated liability of Rs.1236 on
account of funds arranged by him personally. He manipulated the company’s
books of account in such a way that any verification cannot find any mistake.
An overstated debtors position of 490 crores as against Rs. 2657/- only was



Vol. 7 • No. 2 • July - December 2017 53

“SANSMARAN” Management Research Journal • ISSN No. 2278-7801  •  Impact Factor IIJIF (2017)  4.107 • Impact Factor PIF (2017) 4.125

reflected in the books. Revenues overstated while 10,000 salary accounts were
fudged and funds diverted. He once thought to acquire maytas company so
that all his sins can be converted into goodness because after acquiring he
could have turned all his fake assets into real asset. After the scam, the stock
prices went into freefall, plunges 78% in a single day. Within two days, price
fell to Rs. 6/- per share Shareholders lost Rs. 9374 crores in a day. Employees
were in a frenzied state. He was the one who made profit by adopting unethical
means of business using Window dressing techniques.

“Ethics are as good as being truthful”. 

 The one who doesn’t follow ethics is the same as the one who lies to someone.
Whereas the one who is truthful to the world doesn’t have to be afraid of
anyone. There are some companies in India, which are ethical and for them
Ethics is an important concept. Tata Consultancy Services are one of the
companies that follows the concept of ethical business. Even if you search
about business ethics over the internet, their presence in means of being ethical
can be proved.

Conclusion :

 “Good deeds make us a Good Person” and Ethics make us more than that.

People will remember you by you deeds, by what you have done, likewise
business companies also work for those companies, whom they can trust to
work with. Ethics when adopted, ultimately develops trust, confidence, a sense
of belonging, fraternity among ourselves.

According to me, “It doesn’t take much to follow ethics even if you have not
done so many good things, you can still start by doing at least one good thing”.

Follow ethics and trust me you will learn a lot.
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ABSTRACT :

The world is at a rapid evolving stage who knows what would happen at this
age of VUCA (Volatility, Uncertainty, Complexity and Ambiguity). The pace
of work has accelerated. We are constantly under a deluge of information and
expected to rapidly shift between various contexts throughout the day. Our
schedules are more fragmented and span multiple time zones. As a result, a
loss of connection with people across our organizations is a frequent casualty.
And we are experiencing heightened demand to be more agile, innovative and
growth-oriented. But still there are startups and businesses which are yet
blooming. These startups flourish when they are led by the people behind
them. They are the entrepreneurs. CNBC-TV18 India’s top business news
network describes these top entrepreneurs as “You know them, yet you don’t”.
These successful entrepreneurs are just 5% of the global population but yet
they have the assets of worth 60% of the world’s assets.

These entrepreneurs are the people among us but what makes these
entrepreneurs different from the rest? The answer is these people are the leaders
who lead from upfront or are either backstage. Never the less, it is not just that
they are the innovators, motivators, and problem solvers. Last but not the
least they are good managers!

Keywords:

VUCA, Entrepreneurship, Startups and Business, Entrepreneur
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Introduction :

Entrepreneurs are the holistic blend a good manager and the businessman.
Team Spirit is one more quality an entrepreneur possesses. They know the
grassroots of the firm and also possess empathy that a customer might be in.

Henri Fayol who laid down the 14 principles of management also described
the traits for a successful entrepreneur as a good manager. As one who does
Division of Work, has Authority and Responsibility, Discipline, Unit of
Command, Unity of Direction, Subordination of Individual Interest to General
Interest, Remuneration of Personnel, Centralization, Scalar Chain, Order,
Equity, Stability of Tenure of Personnel, Initiative & Esprit de corps.

Prof. Dr. Michael Porter of Harvard Business School published his book
“Competitive Advantage: Creating and sustaining superior performance” in
the year 1985. In which he described how an entrepreneur can leverage business
potential by using generic strategies, Porter’s five forces in which the intensity
of rivalry between firms, threat of new entrants, threat of substitutes, bargaining
power of buyer and bargaining power of suppliers is considered. This can
have positive fashion by competitive advantage.

There are great managers and then there are great entrepreneurs who make a
mark on the minds of the people forever. Quickly name ten entrepreneurs.
Those pulling from recent history might easily name Steve Jobs, Jack Ma,
Warren Buffett, Robin Chase, Mark Zuckerberg. Those more historical might
mention Henry Ford, Estee Lauder, Carlos Slim, or Coco Chanel. And let us
not forget the people behind Top Indian MNC’s!

Top 10-50-100 entrepreneur lists abound with many overlapping names. Could
it be that such lists are a huge disservice to entrepreneurialism? By tagging
only a relative handful of elite “entrepreneurs”, have we demoted the endemic,
innate — even genetic — trait shared by most, if not all, humans? Have we
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allowed the history of entrepreneurism to be defined solely by the few hundred
people who practiced it so well that profound commercial success became the
capstone of their careers?

What’s tricky about such questions is the elusive definition of “entrepreneur”.
One is that entrepreneurship is “the process of starting a business”; it asserts
that the first entrepreneurs “can be traced back to nearly 20,000 years”, with
the growth of entrepreneurs tied to expanding trade routes. This source also
acknowledges that, in its modern form, entrepreneurship is much more than
simply trading this-for-that. Notable entrepreneurs, it says, “innovated and
invented new technologies to solve problems that nobody had ever solved
before.”

On the spot?

Perhaps reviewing a classic thinker will help. It is hazardous to reduce the
complex thinking of F. A. Hayek; however, addressing problems “that nobody
has solved before” did provoke me to reread his 1945 essay, “The Use of
Knowledge in Society”. Hayek outlined his thoughts on a “rational economic
order” and talks about the “man on the spot”. After noting that the central
“economic problem of society is mainly one of rapid adaptation to changes in
the circumstances of time and place”, he rejects the idea that some “board”
could ever serve to take note — and act upon — better ways to utilize resources.

Hayek thus speaks of the “man on the spot” who can move to address societal
needs when a larger entity of men and women cannot. What must an on-the-
spot person know before acting? Hayek answers:

There is hardly anything that happens anywhere in the world that might not
have an effect on the decision he ought to make. But he need not know of
these events as such, nor of all their effects.

It does not matter for him why at the particular moment more screws of one
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size than of another are wanted, why paper bags are more readily available
than canvas bags, or why skilled labor, or particular machine tools, have for
the moment become more difficult to obtain. All that is significant for him is
how much more or less difficult to procure they have become compared with
other things with which he is also concerned, or how much more or less urgently
wanted are the alternative things he produces or uses.

Perhaps society itself being “on the spot” — facing a problem large or small
— is the true catalyst for entrepreneurial thinking. If yes, then being on the
spot creates both the need for and the opportunity to be entrepreneurial. And
this is not a restricted activity, to be accessed by only a few hundred, or
thousand, “entrepreneurs”. It is a much more basic, and uncultivated, part of
humanity.

Sure, we can celebrate the Elon Musks in a society on the spot, wanting to
drive cars whilst preserving the planet. Certainly not the first to take a stab at
building a business on battery-powered cars, Musk has made meaningful
progress and has become an entrepreneurial star. However, Musk would
hopefully acknowledge the many others who preceded his work without as
much success (or publicity). Remember, the origin of Musk’s own Tesla brand
is historic.

A Society of Entrepreneurs?

Amazing how we nonetheless quickly fall into a well-established thinking
trap. We quickly focus on Musk and, only if pushed, think about the nameless
people who work with him. Musk is the entrepreneur; all the rest, employees.
It’s like Zhang Ruimin of The Haier Group, who moved a bankrupt Chinese
refrigerator company to world-class size and status. But not alone. Sadly, we
think of ourselves as a society of employees — blessed with a relative handful
of forward-thinking entrepreneurs. In truth, entrepreneurs today — given the
global economy — are more likely to be, first, employers of many other
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entrepreneurs.

There are hundreds of thousands who find themselves confronting daily
problems that require fresh thinking. Some explore ways to address their
problems; most wait for someone else. Yet, for decades, innovative new
businesses have been wildly springing forth, and those who started those
businesses are usually unknown.

Consider William Baumol’s 2004 research paper on “Entrepreneurial Cultures
and Countercultures”. Whilst acknowledging that the definition of
entrepreneurship is evolving, he cites more than 50 innovations (most of which,
for me, were started by “nameless” entrepreneurs); yet, all have become sub-
sector industries, such as double-knit fabrics, gyrocompasses, quick-frozen
food. Baumol’s goal was to reinforce the concept that independent entrepreneurs
and large corporate firms are co-dependent, one (populated by entrepreneurs)
to inspire innovation, the other (populated by employees) to replicate
entrepreneurial visions to large scale.

Let’s rearrange his thought. Supposing in small and large firms, society were
to instill an expectation that entrepreneurial thinking is not for the few but for
the many, that society needs as much entrepreneurial thinking as is humanly
possible, and that people should be trained to be entrepreneurial much as they
are trained to drive an automobile. Such a change in attitude would impose
whole new demands on the educational priorities of society. From the earliest
school age, everyone would stop learning facts and start learning how to think
so that they grow into independent-minded adults who refuse to accept
overcomplicated, complex ways of working.

Let’s cultivate the innate talent inside humans to address problems they
confront. This is not so much a job of creating entrepreneurs out of whole
cloth; it’s rather a job of honing people to think entrepreneurially — from not
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allowing roadblocks to stop their brain processes to polishing rough conjectures
into creative, even inspired, thinking. Do this and we would no longer need to
separate entrepreneurs and employees: both would go about their work of
combining thinking and acting in ways much more symbiotic.

What is required to jumpstart such a world is, first, new thinking. I have been
speaking recently about the four “next abilities” that will be required of 21C
leaders. In brief, leaders should (1) attack problems by thinking more widely,
including a wide array of views from a wider circle of leaders, (2) take a stand
on the need for a new agenda, (3) enable  new ways of doing things, and (4)
lead with a point of view of the future in mind. Universities, business schools
and all types of firms should develop these skills now. Yet  for  anyone  who
wants to see the dawn of a society of entrepreneurs, these skills should be
cultivated fully and early in our educational systems.

Baumol also mentions the father of “creative destruction”, Joseph Schumpeter:
“… [Early] innovative warriors were not entrepreneurs as we tend to think of
them today, as creators or promoters of new enterprises, new products, and
new processes…. Schumpeter … conjectured that growth and innovation were
becoming so monotonous that the entrepreneur would thereby be threatened
with obsolescence.”

Entrepreneurs will never be obsolete; but society has too often isolated them,
demonized them, or made them celebrities. Left obscure are the secrets of
entrepreneurial thinking. We have either unconsciously created or unhappily
inherited an entrepreneur/employee society. Desperately needed for the coming
century of endless on-the-spot problems is an unflinching commitment to
cultivate a new generation of entrepreneurs, from bottom to top and without
delay.
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Conclusion :

As the business world is changing, so should the way we lead. The notion of
enabling employee ownership, responsibility and autonomy is for driving
innovation at any organization. Empowering others can alleviate many of the
mental and physical challenges we as leaders experience daily. Historically,
executives were top-down decision makers. In today’s business world,
exemplary leaders are those who are more connected and in tune with the
organization. Doing so enables them to cultivate a positive corporate culture,
help people do their best work and find the best ideas from all levels of the
organization.

As approaches to leadership evolve in this new world of work, it’s critical the
office also evolves to support these expectations, challenges and behaviors.
The critical executives lead by example. This means stepping out of the corner
office and moving around the space. In doing so an entrepreneurial culture is
evolved, and can unlock the true potential of our organizations.

Joseph Schumpeter once qualified the entrepreneur as the representative of
the ‘real economy’ – as opposed to the financial sector, which is supposed to
provide support but not dominate the markets. Many leaders recognize the
need to foster a culture of entrepreneurial behavior, and are looking for tools
to help them do just that. I believe the workplace itself can help leaders lead
better and, in turn, help others around them succeed. Think about your own
work environment and ask yourself. Who knows the next successful
entrepreneur could be you!
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ABSTRACT :

In the last two decades, there has been lots of technological advancement in
the Mobile Apps and wireless Internet like Smart Phone, Tablets, iPad, Kindle,
etc. With this advancement, Mobile Technology has gained importance with
regards to Emails, Messenger Services, WhatsApp’s, etc.

In the olden day, telephone was used only to communicate messages. Human
beings in a society use mobile phone to communicate thoughts, facts,
conversations, in general, information. Therefore, with the wireless facilities,
there is lots of improvement daily in the communication technology. With the
mobiles, internet facilities are available for all the people. There are two uses
with regards to the mobile internet, i.e. profit and more profit.  Mobile Devices
consist of the latest Technology, which is being improved day by day.

 In future, mobile devise will help people in communicating with their relatives
and friends. There are lots of hardware installed in the mobile devices, which
helps in the communication.  Implementation of Information and
Communication Technologies (ICTs) has changed the way people access and
communicate information. The development of mobile technology has resulted
in shifting the academic environment from traditional to mobile learning
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settings. This paper describes mobile technology applications in library &
Information services.

Keywords: Mobile Technology, ICT, Library Innovation, Digital Library.

Introduction :

New technologies with innovation and ideas have been installed in the
computers. With these new innovations in computer technology, there is
increase in the number of people using the library. Hence, the old traditional
libraries are going digital slowly. With the emerging new technology, the old
libraries with rows and rows of shelves of books will be replaced with digital
books.

Also, the libraries and librarians will have to change their roles in future to
survive.  Digital library helps the Users in getting knowledge and information
quickly and they should learn how to use this digital technology. This
technology also helps the users to take information digitally either in the UBS
or by email or save on their cloud storage.

Mobile computing is the innovation, which will help the library users to get
information quickly and on their fingertips. With the help of mobile devises,
the use of digital libraries has increased and very easy to get the information.
Because of this, the information can be used by different Users at the same
time.

Mobile devise helps in sending and receiving information immediately,
anywhere anytime. With this Innovation, Digital Library will be available on
the Library website, which can be connected to the Mobile with the help of
the Library Mobile App. This is a very useful App for the Library Users.

The library experience of today is greatly different from that of even 15 years
ago, and mobile technology is the leading contributor to these changes. In
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response, public and college libraries are using mobile technology to
increasingly enhance the user experience. By embracing the many growing
capabilities of mobile technologies, libraries provide better service to their
users in many different ways. Here are just some of those ways.

Digital Library :

Digital Library consists of Audio-visual Messages (Notices) Videos, and
Electronic Media. With one click, all the Information stored in the Digital
Library is available to the Users. Computer is the main thing to use the Digital
Library.

Computer hardware as well as Software and high Frequency Network is
necessary to use the Digital Library. The Library depends on the Network or
the smooth running of the Internet System.

All the different types of files like Word/PDF/Videos/CDS etc. can also be
edited and stored in the Digital Collection. Various software helps maintain
the digital collection and in retrieving the Information as and when required.

1) Mobile Technology: In the last two decades, the reasons for faster
growth in technology are the coming of the Internet. Mobile technology
has grown to a new level and has progressed a lot. The world of internet
is in our hands in the form of the mobiles.  Earlier, mobiles were used
only for communication. Many people have been using this mobile/
wireless technology daily for their daily work.

Physically visiting the library has been reduced due to the utilization of
library apps by the Users.  Libraries are preparing their own Mobile
Apps and Users can download this App and utilize it. Whole library is
in the Users hands and communicating with the library staff have become
easy with the help of this App.
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2) Implementation of Mobile Technology in Libraries: -

a) SMS Alert Service – Libraries may provide the alerts on latest
news, events and notices via SMS to Users. The Users can get
notified instantly with notice alerts such as- alerts on bringing
new books to the notice of Users for suggestion, intimation of
arrival of indented documents by Users, informing availability of
reserved documents for collection, appraising about overdue
books, outstanding fines, reminders to return library items, renew
books, library circulars, e-journals subscribed, change in timings,
information about important events, loan request etc.

Such alert notifications can be generated automatically using
integrated library management system/software. Now a- days,
Libraries are creating WhatsApp Groups of different courses and
conveying the information to all the Users at one time.

b) Suggestion – Users can also recommend books which are not
available in the library as well as library staff can provide Users
with various information about the library services.

c) New Arrivals – New arrivals of the books along with the Title,
Author and Publisher can be intimated to the Users.

The design of mobile devices and services is important to
accessibility. As reading becomes more inclusive of diverse
communities, libraries will need to address the ongoing
accessibility challenges of the mobile world.

d) Image Service – The cover page of the Books / Journals /
Magazine can be provided to the Users through Scan services.
Also, the various events organized by the library can be provided
to the Users.
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e) Research, Consultation and Instructions – Users can ask the
library staff about the books or articles required for their research.
Same way, the library staff can recommend books or articles to
the Users regarding their research.

f) WIFI Internet Service – Users can utilize the WIFI Service
provided by the Library.

g) News /Events – The various activities of the library, News articles
from newspapers, conferences, stack verification, orientation,
Guest Lectures, requirements from any companies, etc. can be
immediately passed on to the Users using the Mobile Apps.

Conclusion :

Mobiles are essential for effective communication and to get / provide instant
information. Mobiles are being used by people all over the world for their
daily work. The Users needs are kept in mind by the Library Staff and
accordingly, information is passed on to the Users.

With overnight technological advancement, libraries must keep their Users
satisfied and update their library staff skills. Libraries are using new technology
and are providing their Users instant information, fulfilling their requirements
immediately.

This increases their Users and the branding of the Library is done. Mobile
technology is a blessing in disguise for the libraries. With overnight
technological advancement, libraries must keep their Users satisfied and update
their library staff skills. Mobile technology has become boon to the libraries.
A library may  reach  the  remote  users  effectively  by  adopting  of mobile
technology in its services. Libraries have always adopted new technologies to
assist in their objective of providing clients with effective and efficient services,
as well as timely access to needed information.
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